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ABOUT DEFENCE RAYA GOLF & COUNTRY CLUB

L residential golf community, offering world-class (@
eolfing, dining, and lifestyle experiences. DRGCC. Lot
== attracts a dlstlngmshed membershlp comprlsmg ‘
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P ® Direct access to an clite, decision- makmg

] audience @Y « R
e High brand recall through premium assomatlon
g * Extended engagement over 4-6 hours & 5
B ¢ [deal platform for relatlonshlp bulldmg and
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Senior corporate executives & business owners
Defence officers & senior professionals

Families, professionals, and lifestyle influencers
Strong digital and on-ground visibility
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'GOLF EVENTS CALENDAR 2026 [
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IS YOUR BANK
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DEFENCE RAYA GOLF & COUNTRY CLUB

e [nvitational & Sponsored Opens
e Special Occasion & Themed Events
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SPONSORSHIP CATEGORIES
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Title Sponsor W

CO-Sponsor s

Assoclate Sponsor §
Prize & Giveaway Sponsor “=
On-Course Branding Partner
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TITLE SPONSORSHIP BENEFITS

° Event named after SpoONsor *\‘“"“
e Maximum branding across course c%? eollateral
e Speaklng opportunlty at prize ceremony ‘
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“'CO & ASSOCIATE SPONSORSHIP

& CLUgn"'' "PIONSHIP
‘o Strategic logo placement “¥5 . cUyp 2025
8 * Branding at key touchpoints = - &t April

e Recognition during announcements 2IBUT’ON
e Presence at award ceremony -
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Greenside signage %

Hole-1n-One branding €
Golf carts & flag branding




M CLUBHOUSE VISIBILITY

s IPAF
i INDEX 15




YA P

LAHORE
.
GIVEAWAYS & BRANDED MERCHANDISE
\

e Co-branded golf kits ' RO < 1, A

o Apparel, caps, towels s aun i

e Gift bags & raffle items t“\ wd ]
Product sampling opportunities F ‘ss
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- HOSPITALITY& NETWORKING :

o Sponsored lunch / hi- tea/dlnner
e Brand placement at dining areas
° Host—client interaction opportunities
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PRIZE CEREMONY & RECOGNITION
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== ® Logo on award backdrop
W2 .. - Trophy co-branding

[#eC » On-stage recognition @
e Photo & media visibility & """
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e Raya Pulse magazine coverage "

e Club WhatsApp & digital channels ;
Post-event photo sharing : 55

Sponsor acknowledgment across platforms e

il
LD
P =




a1B Ve

LAHORE

INDUS

HOSPITAL

, SPONSORSHIP TRACK RE

i oy
_______ z:!f;::::-.-.-.-.;.:

ok
i

DRGCC has successfully partnered w1th leading
brands, delivering consistent value, visibility, and

engagement through well- exeeuted g()lf events.
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CUSTOMIZED PARTNERSHIPS
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We are happy to tailor sponsorship packages to L

QP 4
- @t align with your brand objectlves marketing goals, S-S
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For sp()nsorshlp dlscussmns and bookmgs please contact'
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g Hussain Khalid
LAHORE Assistant Manager
!pz *gpz;! 4 DHA-BRDE JV Promotion & Communication

Defence Raya Golf & Country Club Mobile: 0344-8429349

Club House Email : hussainkhalid@drgec.com
Phase-VI, DHA Lahore, Pakistan. : URL : www.drgcc.com

Tel: +92 42 111 800 100 Ext.1101

*All sponsorship detalls outllned hereln are |nd|cat|ve and subject to appllcable terms and conditions; final approvals, entitlements, and offerings
shall be determined by DRGCC management on a case-by-case basis, whose decision shall be final, and all confirmed sponsorships shall require



